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Career path: Visual Merchandiser turned Social
Media Strategist turned Brand Consultant
turned Chief Marketing Officer.

Best at: Creative taglines, having an eye for
design & event stylying and turning every
occasion into a party.

Kristy Fontelera-Morris

Chief Marketing Officer | Sneakers4Good



e Growing your database

e Segmentation

e Automations

e Al-assisted personalization

e Content, CTAs & human copywriting
e Retention strategy

e Performance review & analytics




Why Email Marketing?
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Gathering
Information

Make sure you make it easy for
supporters to sign up for your email list.

1o h Change the world with us
2 4

E We're hiring! Explore our openings and

join the team.

Best placing for Sign Up forms:
o Website's footer or pop-up
e Pages with the most traffic
e Social media platforms
e Sign up sheet at events

Careers - |Internships

Add Impact To Your Inbox First name Last name Email
Get our emails to stay in the know.

O U S e a p p S S u C h a S En [ist fo r eye - This site is protected by reCAPTCHA and the Google Privacy Policy and Terms of Service apply.
catching sign up forms




Lead

Magnets

a THE ADVENTURE PROJECT

Take the 5-Question Quiz That Helps Women Thrive

Test your knowledge. Help one
woman in need.

What urgent challenges are women across Africa facing today?
Take this short quiz—just 60 seconds—and deliver real impact.

& For every quiz completed, a generous donor gives $1.15-enough for us to help 1 woman in
need.

Why It Matters:
USAID is frozen. So we're moving faster to do more—because women and children’s lives

depend on it.

3¢ 66 people have already taken the quiz this week. Can you join them?
) You can help 1 woman in one minute flat.

Q1: What percentage of households rely

on women to collect water?



https://carolinefothergill.us5.list-manage.com/track/click?u=5d465186afe5d582813680b2b&id=830dbd0fca&e=0412aa0e3e

Newsletter Pop-Up

THIS IS YOUR YEAR

Set yourself up for success with
insider tips and resources.

Email Address: *

Email Subscribe Today
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search on how

als u:-"’ social issues.
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~What are your interests?

What'’s your email? * O

(] Impact Investing

Stay
c N N ECTE D ‘ ‘ (") Entrepreneurship

() NextGen Engagement

Footer Email Capture



X charity: water

9 charity: water
Sponsored

Sponsored

Do you know a kid with the kindness and creativity to
change the world?

World Changers: A Drop by Drop Guide to Empowering
Cause-Driven Kids will help the children in your life
develop even greater compassion and generosity.

Do you know a kid with the kindness and creativity to
change the world?

World Changers: A Drop by Drop Guide to Empowering
Cause-Driven Kids will help the children in your life
develop even greater compassion and generosity.
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CHARITYWATER ORYG
Download your free guide D e
Warld Changers: A Drop by Drop Guide to Empawering ownioa

MancoMNriwan Kide will haln tha rhildron in woaor lifa

CHARITYWATER ORG
Download your free guide
World Changers: A Drop by Drop Guide to Empowering Download

ManmaxMNirivan Kide will haln tho childran in waere Bfa




Censervation International »

Hi, it's Lindsey®@ClI- Today is
the day: Giving Tuesday! 2020
has brought some challenges
but we know TOGETHER we
can make a BIG impact>
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#GI¥INGTUESDAY

Make 2X the impact for nature &
the people who rely on it

lil.ms

SMS Capture

2021 Membership Drive

Last chance!

HSUS: Brea, our 2021
Membership Drive ends at
midnight TONIGHT and we're
745 members short of our goal!
T If you haven't already, will
you activa

PETA >

" MIDNIGHT DEADLINE: Give to

PETA right now & your gift
toward our $100,000 goal will
have 10 times the impact for
animals! https://peta.vg/30ez
<3 PETA STOP2quit
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QR Codes at Events
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Hi, Kristy

Welcome to your profile, a fundraising
page you can personalize and share.
All gifts made on your profile will
increase your Lifetime Impact!

Customize your profile &

Relevance is now more important
than frequency.




Debra Maples-Harkinsg likes No Kid Hungry. /-

ﬁ Mo Kid Hungry 1] L®
Sponzored - @ \\/

In the United States, 1 in 5 kids struggles with hunger. You can help:
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$20 Provides 200 Meals for Kids

P

Mo Kid Hungry is ending childhood hunger in America by bringing healthy meals to
Kids in need.

NOKIDHUNGRY.ORG Donate Mow

Mot affiliated with Facebook

Page likes ads are a perfect way to
Increase brand awareness and
target supporters that showed

interest in your nonprofit
organization. Beyond that you can
create lookalike audiences In

Facebook's Ads Manager that will

mirror your current donor base.



"Share with a friend"

( Q, Search

Special Olympics
Sponsored + Y

| pledge to look for the lonely, the isolated, the left
out, the challenged and the bullied.

| pledge to overcome the fear of difference and
replace it with the power of inclusion.

| #ChooseTolnclude.

SPECIALOLYMPICS.ORG
Join the Revolution
You can change the way that the world s...

O0% 8.3K 133 Comments 1.8K Shares

o Like () comment @ Share
0 b =

r\

GREEN|PLANET

Enter to win a seat at the table!
We're giving away 4 tickets to our May 14th fundraising event.
Enter your email address today and we'll randomly select a winner
on the 10th.
Simple as that!

WHAT YOU'LL GET:

) 5-COURSE GOURMET MEAL FROM ALFREDO'S
ITALIAN

) PERFORMANCE FROM FABRIZIO MALDERO,
ACCLAIMED LOUNGE PIANIST

) MINGLE WITH NOTABLE CITY PERSONALITIES

Enter to Win!

25 days 20:59:36 remaining

ft Testimonial

Talways love Green Planet's fundraisers, and try to come every year, Not only
do [ love supporting a great cause, these fundraisers aren't like others in the
city. They're fun, the food is always fantastic and the company unparalleled.
Definitely hope to be there this year!

- Jane Finch

Copyright 2015 - All rights reserved.
Powered by Wishpand




content &
Messaging




Al in Email Marketing

Where Al actually helps:
e Subject lines
e Drafting first-pass copy
e Send-time optimization
e Segmentation recommendations
e Repurposing content
e Personalization
e A/B testing ideas

Al should support your voice, not replace it.



Once someone signs up, create an
automated series of emails to introduce
and get supporters involved

Automation

e Automating your emails helps to keep your audience engaged
o Studies show it can boost engagement by 250%
e Create a "Welcome" Series drip campaign. This could be
Introductions to different missions or campaigns. Use this for non-

donors first. ;\L:‘
‘ (
Easiest emails to automate: V/
e \WWelcome

e Donation & Thank You flow

e Abandoned donation follow up
e Volunteer onboarding

e Event reminder flow

e Recurring donor nurture

e Retention & reengagement




e Your message should be relevant and specific to your donors’
Interest
o An Accenture study found that 44% of donors are willing to
contribute 10% more for a personalized experience.
e You can deliver personalized information by:
o Asking subscribers why they joined the mailing list. Offer a
preference center where subscribers can choose their interests

PerSOnaIiZQG o Using surveys to know what content they enjoy most

o Learning their interest by tracking the links they're clicking

Messaging



https://www.accenture.com/us-en/services/public-service/nonprofit

@smmcmmﬁm DONATE

Use technology to personalize Subject lines
with your supporter's names and make their
experience special.

Choose an email provider that allows you to:
e Strategically send emails to your donors
e Customize email templates
e Has automation capabilities: sends emails
triggered by user's actions such as signing

up, donating, or special dates.
Thanks to the generosity of compassionate people like you, Save the
PY Tracks ema | l ma rketi N g metri CS Children does whatever it takes to ensure children grow up healthy, learning

and safe. In fact, last year alone, Save the Children worked in 120 countries,
including the 1U.S., reaching more than 157 million children!

Dear John,

Welcome to our Save the Children family! I'm so happy to meet you and
look forward to sharing our latest news and stories via email.

- . A ttok h other, 1l tly h do what we do,
The best fundraising emails are not il o b el
aSks- They are relatlonShlp bUIldeI"S. On behalf of the children, | thank you for taking this step to ensure all

children have what every child deserves: a future.

Sincerely,

7 o
©  HUbSPEt  dnKindful g Ml

President & CED




Event

Invites

Show us some
_ Puppy Love!
AMNESTY e v

INTERNATIONAL - &

e Highlight the benefits of attending

the event Puppy Love

< . loption event
e Include all key information without WALK FOR CHANGE7 | ST
making the email too long FIGHT FOR JUSTICE. "

will be hosting a

special adopifon event

for all of our fur-tastic friends

: : WHEN: MARCH 23
® U S e a q U I C k CTA b U ttO n tO re g I Ste r - g : : During this event, all adoptions fees will be
WHERE: CENTRAL PARK = w0\ reduced by 20%

= and every adopted pet will receive a personalized name tag with their
WHY: TO ENSURE'HUMAN RIGHJ'§ FOR ALL.

unique chip identification code engraved on the back.
Tt L F-— - A
b AT 1%

right away

e Send out 1-2 reminders once AR
1 . : _-‘:.’b- ".—‘: < L
they've signed up PR BB (SR
‘_____,.. r 3 AI y . ,If;‘;
£y 7 r'ea '. It =3




Relationshi
Marketin
Impact Updates

Mo Images? Click here

Canadian
Red Cross
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Thanks to technelogy, cellaboration from arcund the world, and data crunching,
answers are coming maore quickly - and that means we're able to save more lives and
help more people in need.

This year, the American Red Cross and the International Federation of Red Cross and
Red Crescent Societies announced a new innovation in the field: a collaboration with
Facebook around Disaster Maps that uses aggregated Facebook data to show where
communities are located after a disaster, where they are maving, and where they are

checking in as 'safe.’
HOW DATA CAN SAVE LIVES

This collection of data — combined with other information — might be able to help
the Red Cross better target relief supplies to the families and communities most in
need during the critical days after large-scale disasters.

e Narrate the story in your call to action
e Inform the reader how your organization is driving change
e Use catchy pictures related to the content

A Canadian Red Cross Innovation

Closer to home, during the 2016 Alberta Wildfires, the Canadian Red Cross launched
an innovative online platform which allowed evacuees to register online to receive
direct assistance.

This effective service was used by more than 20,000 households per day at its peak
and earned the Canadian Red Cross a spot as a finalist in the Google.arg Impact
Challenge Canada to continue this pilot project and expand and improve it.

Qur own mapping system showed that 1 out of every 4 registrants had evacuated
outside the province, proving the response to be a nation-wide effort. Faced with the
challenge of assisting the affected communities not only in Alberta but throughout
the whole country, we began using registration data to facilitate electronic fund
transfers (EFTs) to registered individuals and families.

This is more than innovation. It's improving lives!

Follow Us:

o



Donation Appeals
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Pumanity %@é’ sevenly e Make sure you are not bombarding
CUSTOM QUTFITTERS FOR WOHRLD CHANGERS

your supporters with donation
Change lives with request emails.

a regular donation. V A 2 e Send this email to supporters

For just $1 a day, you can give someone the gift of hope. G lv l N G
S
TUESDA running special promotions like

WE'RE DoV/BLING oUR PLEDGES matching their donation.
o 84% of donors are more likely

who've shown interest in this type of

campaign/program before.
e |nvite your donors to give more by

Today, we're joining with thousands of individuals and

organizations to celebrate #GivingTuesday, the global day to donate if their donations are
of giving! This year, we're extending generosity by matched

doubling all pledges on all of our products. You can take

part today by shopping Sevenly! o (Double the Donation StUdY)

DOUBLE YOUR PLEDGE -+




Thank You
Emails

e |t keeps donors engaged and
eager to continue helping.
e When to send one:
o Someone makes their first
donation
o Major milestones reached
o Starting new programs or
Initiatives
o Celebrating your
organization’s anniversary

00O

- 4/
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Welcome to
our fami

Thank you for making
your first donation, it

means the world to them.




Retention Emails

buildOn ity ° [ hey are a simple tool for
Improving donor

The Richmnd

VOLUNTEER
SPOTLIGHT

Meet Vickie

Originally from Malaysia,
Vickie began volunteering
alongside her daughter,
and quickly became a key
part of the food pantry
team. She loves the close-
knit commmunity of
volunteers and the chance
to help others. She also
volunteers 4 days a week!

retention.

e et donors know how their
donation made an impact.

e Include specific
iInformation on how,

This Thanksgiving, we're thankful for your support!

Her advice? “If you have
the time, it's a great way to
connect and make a
difference!” Thank you,
Vickie, for all you do!

With your help, buildOn has empowered thousands of students and

strengthened hundreds of communities across the globe. W h en / an d W hy t h elr

In the U.S., tens of thousands of urban students have invested nearly 1.4 d O n a 't | O n h e l p ed .
million hours of service to transforming their communities and
empowering themselves. Today, 674 schools are bringing quality
education and a chance out of poverty to 90,000 children and adults in

Volunteer Spotlights

the developing world.

None of this would be possible without you. THANK YOU!




Trust

Even great emails cannot drive donations or engagement if

v (e supporters never see them. Nearly 18% of marketing
N~ emails never reach inboxes. Today, email providers like
Google and Yahoo are becoming much stricter about what
. they allow into inboxes.

e Making sure your email system is properly verified and

secure
| e Giving supporters an easy way to unsubscribe
N // o Keeping your email list clean and updated (annually)
/\ e Avoiding overly promotional or spam-like language
©

e Sending emails people actually open and engage with
Nearly 1 in 6 emails never reach inboxes. e Removing inactive subscribers over time






What is it?

A dialogue-driven approach to marketing.

Benefits:

e Build trust and a closer relationship with
supporters.

What does it look like?

e Using relaxed language and contractions
like you would normally in an in-person
conversation.

e Personalized marketing and dynamic ads to
optimize conversions based on the person.

Call to Action (CTA)
Examples

e Donate

e Register now

e Sustain our mission
e Keep me informed
e Sign up

e Give us a call

e Join the fight!

e Subscribe

e | earn more



Review
Performance and
Analytics




A/B Testing Subject Lines

Create and use two different versions of your subject
line in order to compare their performance:
e Send each version to equal portions
o Use different wording, lengths, title case etc. for
each.

Unopened Emails

If you didn't get the open rate you were hoping for,
try sending the same email again to the unopens
but use a totally different subject line.

Second Touch

Use follow-up emails to the opens 10-14 days after
the original to remind your supporters about the
event or campaign. This will keep your supporters
engaged!

Check Other Metrics

Compare and keep track of how your email
marketing strategy is performing:
e Open rate
Click-through rate
Spam complaint rate
Bounce rate
Unsubscribe rate




Analyze:

e Click-through rate
e Click-to-open rate
e Conversion rate

e Majority of emails are opened e Revenue generated
on mobile e Retention
e Scannable formatting matters e Deliverability

e Large CTAs
e Short paragraphs
e Plain-text style often performs

better 50-65%+ of opens
happen on mobile

Open rates are now less reliable
because of Apple privacy updates.
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Who We Serve: i
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e Schools and education groups | = Wil

e Nonprofits and civic groups
e Animal rescues and service animal groups
o Faith-Based organizations, churches, and mission

travel groups

23IWAUOYAAAIY

— e [
g e ‘N\N\
d. %%l 2
: g : LIAH,
by - 2a TN

o iy
¢ e S
= Pion
g |
; = s
7

Adoptions, families, and individuals

Real Hope.
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As a global social enterprise with headquarters
In Florida, we support 4,000 families of micro-
enterprise partners in the reuse economy

across 20+ developing countries worldwide.



] Shoe
Drive Fundraiser?

- e
520N
“' Cver 600 million ""
W people worldwide ! Donate your gently
#ein need of 3 ’ worn, used and new

NP of shoes ’;J shoes here.

SHOE DRIVES CREATE OPPORTUNITIES LOCALLY
THAT IMPACT PEOPLE GLOBALLY.
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EARN UP TO 25% MORE

web

@funds2orgs
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